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We don’t believe so,
neither do our clients

At Adstream we understand how important
your adverts are. That's why we've invested
millions of pounds in developing world
leading technologies and services.

Our solutions will help you create, validate,
optimise, deliver, track and store all your
advertising in Print, TV, Radio and online.

To a salesperson it could be £5,000
worth of media space

To a creative agency it could be part of a
£1,000,000 campaign for a top client

To a media buyer it could belong to a
client who trusts them with £10,000,000

media spend every year

! To the brand it could help achieve
£4 billion profits

Over 5,000 users managing nearly 2 million
adverts in 42 countries every year.

MNo emalls, no ftp, no couriers, no need to cross
your fingers.

if you care about advertising you should be
using Adstream.

For more information about Adsiream’s cross-media management
platform call 020 7538 8400 or visit www.adstream.com

@ adstream

Winner: Haymarket Medical Media

Haymarket won this award due to its
determination to make MIMS Digital
Learning online magazine more than
a standard page tumer, incorporating
rich media and interactivity while
keeping the look and feel of the
printed version.

The first digital edition was a
supplement to the quarterly MIMS
Cardiovascular journal, featuring nine
video case studies, accompanied
by a text explanation and audio
commentary. The digital magazines
also feature links to surveys and
other websites, along with the
option to forward the magazines and

registration pages for print and online.

Judges’ comments

The production team had to
find, test and approve a suitable
platform for the digital magazine and
decided upon Ceros, part of Fresh
Media Group. Together Ceros and
Haymarket's production team co-
ordinated the design, interactivity and
testing of the rich media, with proofing
done online.

Results have shown that the
average dwell time for each spread
is 36 seconds, with an average visit
time of 85 seconds. The feedback has
also been so positive that the Royal
College of General Practitioners are
looking into using this for sponsored
supplements.

This is an impressive example of breaking away from the more
conventional online magazine approach to provide a richer
experience for the readers and users across both media.
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